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5. Why is information search behaviour so important to
marketers?

6. Discuss the relations between advertisingand consumer
behaviours.

SECTION-C

3. What is advertisingcampaign? What are its advantages?

4. WhatisMediaplanning?Whatisthe functionofadvertising
agencies?

SECTION-B

1. What is Advertising? Describe types of advertisements.

2. How the effectiveness of advertising media can be
measured?

SECTION-A

Note :- Candidates are required to attempt five questions,
selecting at least one question from each section.
Thefifth questionmaybeattemptedfromanysection.
Each question carries 15 marks.
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8. What is theAdvertisingAgenciesAssociation of India?
Discuss objectives ofAAAI.

7. What is role ofAdvertising StandardsCouncil of India ?
Discuss.

SECTION-D
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